
How To Step Up Your 

Influencer Marketing

in 2018



84% of companies
say they will execute an influencer marketing campaign in 

the next year

(Source)



59% of companies
plan to increase their influencer marketing budgets this year

(Source)



Here are six ways you 
can step up your 

influencer marketing 
in 2018!

DON’T GET LEFT BEHIND…



1.

Bring your influencer 
marketing program 

in-house!



“
As is the case with other 
marketing initiatives, the 

more important the 
channel of acquisition, the 

more important it is to 
own it in-house.



In-house 
influencer 
marketing 

teams have:

ü Full transparency and control

ü Access to data and findings that
help run successful subsequent
campaigns

ü No agency fees

ü Direct, ongoing relationships
with influencers

ü Internal brand knowledge



Outsourcing 

your influencer 

marketing to an 

agency…

x Significantly more expensive

x Limited access to real-time 
campaign data

x No direct relationships with 
influencers

x Inability to make changes in real 
time

x No transparency

x Longer campaign turnaround



FREE Resource

In-House vs. Agency: Choosing the 
Right Solution for Your Influencer 
Program

This eBook covers:
ü Types of influencer marketing solutions
ü Pros and cons of outsourcing your influencer program

to an agency
ü Pros and cons of running an influencer program in-

house
ü How to choose the right solution for your brand

Get it Here!

https://revfluence.docsend.com/view/j3t7rrb
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2.

Build a strategy based 
on clear marketing 

objectives



“
There are many ways to 

market through 
influencers— having clear 
marketing objectives as 

the first step helps brands 
to determine their initial 

strategy.



When planning your influencer 
marketing strategy, ask yourself 
the following questions…

1. What are we trying to accomplish with influencer
marketing?

2. How will we measure the campaign’s success?
3. What type of influencers do we want to work with?
4. What type of consumer are we planning to target?
5. How will an influencer program complement our other

marketing initiatives?



Influencer marketing 
strategies that work…

Sales

ü Utilize Instagram
stories

ü Provide select
influencers with
coupon codes

ü Invest in paid ads

Brand Awareness

ü Partner with as many
micro-influencers as
possible

ü Create long-term
ambassadorships with
influencers who drive
the most engagement

Content creation

ü Invest in influencers
who create high quality
content

ü Obtain usage rights to
influencer generated
content



Influencer marketing 
strategies that work…

Content creation

ü Invest in influencers who
create high quality content

ü Obtain usage rights to
content

ü Ask for additional content

Click to Read 
the blog post!

http://blog.revfluence.com/blog/2015/10/22/how-to-use-influencer-marketing-to-get-what-you-want?rq=get what
http://blog.revfluence.com/blog/2015/10/22/how-to-use-influencer-marketing-to-get-what-you-want?rq=get what


Test and Reinvest

Build 
a 

Strategy
Test Re-

invest

After testing several strategies, reinvest in influencers, content or 
markets that produce the best results



Test and Reinvest

Build 
a 

Strategy
Test Re-

invest

After testing several strategies, reinvest in influencers, content or 
markets that produce the best results

Click to Read 
the blog post!

http://blog.revfluence.com/blog/2015/10/19/the-most-successful-strategy-for-influencer-marketing-test-invest?rq=test
http://blog.revfluence.com/blog/2015/10/19/the-most-successful-strategy-for-influencer-marketing-test-invest?rq=test


3.

Cultivate long-term 
relationships with the 

right influencers



“According to eMarketer,

The most effective 
influencer 

marketing tactic is 
to create long-term 

ambassadorships



Long-term ambassadorships 
are beneficial because…

ü Multiple posts from the same influencer
generate higher ROIs

ü Long term relationships seem more authentic
to the audience

ü You can create an ongoing network of
influencers to create content for you



When choosing an influencer to 
partner with, consider…

1. Does their personal brand align with your
company’s identity?

2. What brands have they worked with
previously?

3. What type of content receives the most
engagement on their social channels?

4. What is their target audience demographics?
5. Would your product fit organically in their

feed?



Who are the best 
influencers?

Click to Read 
the blog post!

http://blog.revfluence.com/blog/2017/10/31/what-makes-the-perfect-influencer-5-things-to-look-for?rq=perfect
http://blog.revfluence.com/blog/2017/10/31/what-makes-the-perfect-influencer-5-things-to-look-for?rq=perfect


4.

Know how much you 
should spend



Price per IG post $
=

$0.10
on average

Recent average Engagements
(likes and comments)

X



Factors affecting price…

Post requirements
Influencers charge more for 
additions such as usage rights, social 
amplifications, or exclusivity.

Celebrity status
Be prepared to pay a premium when 
working with celebrities and their 
agents.

Quality of content
As expected, influencers who take 
the time and effort to create 
professional quality content often 
charge more for their content 
creation.

Value of free product
Influencers are willing to work for 
free or a discounted price in 
exchange for products of a high 
value.

Age
Influencers in the 35-44 age bracket 
charge almost double what those in 
the 13-17 age bracket charge, on 
average.

Industry
Influencers in less saturated spaces 
such as food and family/kids, charge 
slightly more than average.



FREE Resource

How much should you be paying 
Instagram influencers?

This eBook covers:
ü How much to pay Instagram influencers based on

factors like content quality, age, and more
ü How engagement and follower count impacts pricing
ü How influencer pricing has historically changed

Read it Here!

https://revfluence.docsend.com/view/9n6hvq4
https://revfluence.docsend.com/view/9n6hvq4
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5.

Repurpose influencer 
generated content

(IGC)



IGC wins 
because it is…

ü 8x more effective than
traditional media

ü Inexpensive
ü High quality
ü Diverse
ü Authentic



Place your screenshot here

Repurpose 
IGC on your 
website…



Use IGC in 
paid ads on 
social 
media…



Use IGC in 
outdoor ads



Place your screenshot here

Use IGC in email
campaigns…



6.

Invest in an influencer 
marketing platform



“
Brands who have seen the 

power of influencer marketing 
will be better off allocating a 
team member and purchasing 

appropriate software to 
manage their influencer 

marketing



What is an influencer marketing platform?

Access to 
500,000+ 

influencers
With the search 

capabilities to find the 
exact influencers you 

need 

CRM and 
workflow tools

that allow brands to run 
campaigns from A to Z 
faster and more cost-

effectively. 

Analytics
to track ROI and 

campaign metrics in real-
time

1 2 3



What is an influencer marketing platform?
Click to Read the blog post!

http://blog.revfluence.com/blog/2017/10/17/the-differences-between-influencer-marketing-platforms-and-influencer-marketplaces?rq=difference


In-house teams 

equipped with 

the RIGHT 

software have

ü Easier workflow when creating, managing
and tracking influencer collaborations

ü Direct relationships with influencers
ü Access to data and campaign insight
ü Ability to scale easily
ü 40+hours per week saved
ü Support from influencer marketing experts



“If you’re working with influencers on 
a large scale, you could never do it 

effectively without a tool like 
Revfluence.

— Hoda Abdulla, Social Media 

Manger at Pierre Fabre



Who We Are
Revfluence is the leading influencer marketing platform for brands and creators.

Any questions?
Email us at sales@revfluence.com

Or visit us on the web at revfluence.com

mailto:sales@revfluence.com
revfluence.com



